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Coffee
FARMER SUPPORT CENTERS FY23 FY22

# Farmer Support Centers 10 10

# people trained with advanced agronomy techniques >56,000 >31,000

# Model Farms (cumulative as of FYE) >120 >70

CLIMATE-RESISTANT COFFEE TREES

Goal: Provide 100 million trees to farmers by 2025.

# climate-resistant coffee trees distributed globally (millions) <11.1 <10

# seedlings provided for farmers (millions) (cumulative as of FYE) >53 <33.6*

CHILDCARE CENTERS FOR FARMING FAMILIES

# new childcare centers opened (during FY) 5** 5

GLOBAL FARMER FUND

Goal: Supply $100 million in farmer loans by the end of 2025.

$ loans deployed from the Global Farmer Fund (cumulative as of FYE) 
($ millions) 80.8 80.8

$ loans deployed from the Global Farmer Fund (since FY18) (as of FYE)  
($ millions) 65.8 65.8

SUPPLIER LISTS

List of coffee suppliers

List of tea suppliers

List of cocoa suppliers

To advance our transparency, for the first time, Starbucks has published its coffee, tea and cocoa supplier 
lists. The lists represent suppliers that supplied to Starbucks during FY23.

DIGITAL TRACEABILITY FY23 FY22

# bags of coffee traced using online traceability tool <211,000 >43,000

# unique visitors accessing online traceability tool <102,000 >122,000

ETHICAL SOURCING OF COFFEE

Goal: Committed to source and verify 100% of Starbucks coffee ethically through C.A.F.E. Practices.

% Starbucks coffee ethically sourced and verified through C.A.F.E. Practices 99.7% 98.2%

Average # farms participating in C.A.F.E. Practices >450,000 >400,000

CARBON REDUCTION IN GREEN COFFEE

Goal: Achieve carbon-neutral green coffee by 2030.

# soil samples processed (cumulative as of FYE) >30,800  <14,700

We continue to refine the methodology we use to calculate the carbon and water footprint of green 
coffee. This work is critical to our goals and connects directly with industry efforts to reduce carbon  
and water use in coffee processing.

WATER CONSERVATION IN GREEN COFFEE

Goal: Conserve water usage in green coffee processing by 50% by 2030.

# eco-wet mills contracted (cumulative as of FYE) <1,500 >1,300

We continue to refine the methodology we use to calculate the carbon and water footprint of green 
coffee. This work is critical to our goals and connects directly with industry efforts to reduce carbon  
and water use in coffee processing.

FOREST CONSERVATION & RESTORATION

Hectares of forests protected <1,300 1,000

Hectares of forests restored >300 >200

# native trees distributed by Global Farmer Support Centers >156,200 38,000
*FY22 value has been restated.
**FY23 value represents new centers operating during FY23.

https://stories.starbucks.com/stories/2019/ensuring-access-to-agronomy-education-and-resources/
https://stories.starbucks.com/uploads/2024/02/Starbucks-FY23-Coffee-Suppliers.pdf
https://stories.starbucks.com/uploads/2024/02/Starbucks-FY23-Tea-Suppliers.pdf
https://stories.starbucks.com/uploads/2024/02/Starbucks-FY23-Cocoa-Suppliers.pdf
https://traceability.starbucks.com/
https://stories.starbucks.com/press/2020/cafe-practices-starbucks-approach-to-ethically-sourcing-coffee/
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Other Goods & Services
RESPONSIBLE SOURCING FOR TEA FY23 FY22

Goal: Committed to 100% responsibly sourced tea.

% tea sourced by the global tea sourcing team that is Rainforest Alliance 
certified 99.7% 99.7%

As our sustainability journey continues, 99.7% of Tea (Camelia Sinensis) sourced by our global tea sourcing 
team was from Rainforest Alliance Certified tea gardens, while investing directly in projects in tea 
communities that support gender empowerment, water, sanitation and hygiene (WASH), youth  
education and environmental sustainability.

RESPONSIBLE SOURCING FOR COCOA

Goal: Committed to responsibly sourced cocoa.

Total weight of Rainforest Alliance certified and segregated cocoa beans 
sourced directly from Cargill and indirectly through OFI (metric tons) 21,790 12,000*

We are proud to increase the amount of responsibly sourced cocoa in our supply chain in FY23. We remain 
committed to supporting resilient livelihoods for cocoa producers and their families, and collectively 
working towards eliminating the risks of child labor and cocoa-driven deforestation. 

Read more about Starbucks cocoa sustainability efforts here.

RESPONSIBLE SOURCING FOR MANUFACTURED GOODS & SERVICES

# factory assessments conducted 400 >300

# factories in program <1,500 —

% transparency into factories assessed 95% 97%

# factory workers <121,300 >87,000

SUSTAINABLE DAIRY

$ invested in U.S. Dairy Net Zero Initiative (during FY) ($ millions) 2 2

$ invested in U.S. Dairy Net Zero Initiative (cumulative as of FYE) ($ millions) 6 4

Starbucks is committed to invest $10 million in the U.S. Dairy Net Zero Initiative.

ANIMAL WELFARE FY23 FY22

Goal: 100% cage-free eggs and egg products in company-operated stores globally.

% cage-free eggs (U.S. and Canada company-operated stores, inclusive  
of branded products supplied to licensee business partners) 100% 100%

% cage-free eggs (EMEA and U.K. company-operated stores) 99.9% 99.9%

In Asia markets where Starbucks operates, such as China and Japan, cage-free egg production is limited 
and supply is not yet widely available. Starbucks remains committed to increasing cage-free egg supply 
in all company-operated stores globally, in partnership with industry stakeholders.

Goal: Serve only poultry raised without the routine use of medically important antibiotics in all  
company-operated U.S. stores by 2020.

% poultry raised without routine-use of medically important antibiotics  
(U.S. company-operated stores) 99.9% 100%

Goal: We anticipate meeting our stated goal of 100% group-housed pork by 2024 for Starbucks-
branded products in the U.S. and Canada, including those supplied to our licensee business partners  
in the U.S. and Canada. Starbucks is phasing out the excessive use of gestation stalls for the sows 
(mother pig) in our supply chain by 2030.

% pork defined as “group housed” (U.S. and Canada company-operated  
stores, inclusive of branded products supplied to licensee business partners) 76% 22%

We are committed to making progress in service of our animal welfare-friendly practices and aspirations and 
will continually reevaluate our sow housing commitment with key stakeholders in support of our 2030 goal.

Goal: We are committed to improving conditions for broiler chickens and are working with our  
suppliers, licensees, and others in the industry to help ensure that by 2024 the chicken we buy for 
our U.S. stores is produced in alignment with Global Animal Partnership (GAP) standards as assessed 
by a third-party auditor.

Broiler chickens — —

We are actively reviewing our broiler chicken commitment to identify the best path forward for 
implementation within our supply chain.

*Reported value for FY22 includes volumes sourced directly from Cargill.

https://stories.starbucks.com/press/2023/starbucks-membership-of-the-cocoa-forests-initiative-and-the-collective-commitment-to-end-cocoa-related-deforestation/
https://stories.starbucks.com/stories/2023/starbucks-furthers-commitment-to-sustainable-dairy/
https://stories.starbucks.com/press/2018/animal-welfare-friendly-practices/



